
 

 

G  reetings!  Another marching season has 
come and gone and once more the RWMA 
can reflect back on another successful sea-

son.  The season ended on another high note as we 
qualified for our third consecutive SCSBOA Field 
Championships.  Along the way, we also had many 
other successes including winning Tournament 
Sweepstakes at the Baldwin Park Field Tournament.  
I would like to thank everyone who has supported us 
throughout the season, whether it was behind the 
scenes as a volunteer or in the stands cheering us 

on. Having been invited back once again, we will complete our marching 
season by performing along Main Street, USA at Disneyland on Friday, Janu-
ary 25. 
  
But as many of you know, the end of the marching season only means we 
go on to other activities.  Soon, you’ll have opportunities to see and hear 
the Winter Guard, Jazz Band, Drumline, Concert Band, and Wind Ensemble.  
I encourage everyone to stay involved and support all our winter and fall 
performance ensembles.  Before you know it, Graduation will be just around 
the corner! 
  
        Jonathan Chang,  
        Director 
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In Memoriam 
 Delores Ober passed away this past November 20th at the age of 
80 years old.  Mother of Seth Wayne Ober for who she created a 
scholarship for after his untimely passing, Dee will be remem-
bered as someone who loved the band and devoted years to its 
growth. 

 

THANK YOU, MARY ECKMAN! 

 

We appreciate Mary Eckman’s generosity as 
she donated her winnings from the 50/50 

drawing at the Winter Concert. 
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         The Sound Board 

Hi guys! Well, we made it into the championships and got placed as 9th. 

Overall, I thought our marching season went great besides the few cha-

otic rehearsals. The band did a good job to contribute to the outcome of 

our championship results. Hopefully we do just as good or even better 

next year! Now that marching season is over we will be moving on to 

concert season. We already performed at our Winter Concert where we 

played a few Christmas tunes for our parents and other guests.   

Joining band was a great experience for me, especially as a freshman. I got to meet new people, 

especially upperclassman, and was more welcomed into the band and school. Being a freshman 

member of the RWMA with everything new to me was tough because I found certain things con-

fusing. Then after our first competition things began to become less intense. We still have much 

more to go and as a freshman I can't wait to experience the rest of my years in the RWMA. 

  Matthew Hernandez—Sophomore – Member At Large 

The past year has been months of dedication and hard work packed 

into one season that have created memories our members will cherish 

and remember. Everyone made a good effort and the marching season 

ended well. While marching season is disappearing, many new memo-

ries will be made within the months ahead. A new year has arrived and 

an eventful second semester is upon us. There are many events to look 

forward to such as the winter guard, drum line, jazz band, and much 

more. Concert season is starting up again and we are practicing for the District Festival and up-

coming concerts. Drum line is holding tryouts in the week and will begin practicing for competi-

tions, so look out for them. Along with the drum line, winter guard is beginning again and they 

will too be in competition. In support for these groups we encourage everyone to come and cheer 

them on. 
Maggie Au—Freshman – Member At Large 

Another marching season come and gone… 
 
Well I have to say that it was a difficult season which definitely had its 

ups and downs. It was shaky at some points in our season, but we 

pulled together and got through those rough patches. In the end, we 

put all the effort we had in our last show and ended great. So now that 

marching season is over, what’s next to look forward to? 
 

There are so many things I’m excited for the rest of the year like Disneyland, spring drumline, and 

of course, the cruise to Mexico! Second semester may not be as busy as first semester, but I think 

it’s just much as fun and satisfying. I hope for the best for the rest of the year! 

Andrew Lam—Sophomore - Low Brass Section Leader 



 

 

 

Happy New Year to Everyone! 
 
It is hard to believe that 2007 is over and we have already completed a 
month in 2008! Time sure flies by fast when you are having fun – doesn’t 
it?!?!?!?   We had a very successful Field Show Competition Season and the 
Winter Concert was festive as always. Our kids worked very hard and they 
should be proud of their accomplishments. They represented themselves, 
Wilson High School, and their community with a great deal of class! I want 
to thank the RWMA Council and all the kids for the gift and recognition at 
the Winter Concert. We had our Michigan wreath prominently displayed for 

the Holiday Season. Laura brought home a Chico State Christmas tree decoration, so we had all 
bases covered. I also want to thank Mr. Chang and all the instructors for the time and effort they 
put into the season. They spent a lot more time at school then just Tuesday and Thursday nights. 
Their dedication and hard work made the difference. 
 
Now the Winter Season begins. The first thing on the agenda is a trip to Disneyland and a perform-
ance marching down Main Street, U.S.A. This year it will be on Friday, January 25th. If you can 
make it, it is very exciting to see the kids in full dress uniform marching through Disneyland. The 
crowd is always very excited and appreciative. The second semester has as many, if not more ac-
tivities, than the field show season. The RWMA is separated into different performing groups; Wind 
Ensemble, Concert Band, WinterGuard, Jazz Band, and Drumline. There will be many performances 
and competitions for each group, so try and get out to as many of them as you can. Make sure to 
get an updated calendar or come to our WIM Club meetings to stay current on the schedule. It 
changes frequently during this second semester with all the different groups. This year the District 
Festival will be on March 18th and it will be at La Puente High School. 
 
Most importantly, it is also that time of year to start thinking about new officers for the WIM Club 
Board of Directors for the 2008 - 2009 school year. Every board position is open for next year. We 
need to develop a slate of officers to present at our March General Meeting. We will then hold elec-
tions at our Annual Meeting on April 7th. We really need to find some new parents to get involved. 
Please don’t hesitate to volunteer. The time commitment is not as bad as many people think and 
the rewards of working with such a great group of parents, kids, and staff certainly out weighs the 
time. Please don’t wait to be asked. If you are interested in helping out, please call me (626) 336-
1803, or talk to any current board member. You won’t regret it – I promise! 
 
I look forward to seeing you at the many events we have during the second semester! 
 

John Eckman 
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President’s Message 

PASSPORT ALERT 

 After December 30, 2007 all US Citizens will be required to have a valid passport to travel out of 
the country even on a cruise.  If you have a child who is going on the Mexico cruise and he/she 
does not have a passport or his/her passport will expire before March 28, please take care of this 
soon as possible as there may be backups due to an increased number of applicants.  For online 
information, go to:    http://travel.state.gov/passport/get/get_840.html. 
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New Study Reveals Strong Relationship Between Quality Music Education Programs 
 and Higher Standardized Test Scores Making Music Helps Make the Grade 

  

 Students in high-quality school music education programs score higher on standardized tests 
compared to students in schools with deficient music education programs, according to a study pub-
lished in last week's issue of the Journal for Research in Music Education. This is the first study ever 
to examine the quality of school music programs as a factor affecting test scores, independent of the 
socioeconomic level of the school or school district. 

 The study comprised 4,739 elementary and middle school students in four U.S. regions and 
revealed a strong relationship between elementary (third- or fourth-grade) and middle school 
(eighth- or ninth-grade) students' academic achievement and their participation in school music pro-
grams that differed based on quality. 

  

Results from the elementary schools show: 

  Students in top-quality music programs scored 22 percent better in English and 20 percent 
better in mathematics than students in deficient music programs. These academic differences were 
fairly consistent across geographic regions. Students at the four elementary schools with high-quality 
music programs scored better than students participating in programs considered to be of lower 
quality. 

  

Results from the middle schools show: 

  Students in top-quality instrumental programs scored 19 percent higher in English than stu-
dents in schools without a music program, and 32 percent higher in English than students in a defi-
cient choral program. 

 Students in top-quality instrumental programs scored 17 percent higher in mathematics than 
children in schools without a music program, and 33 percent higher in mathematics than students in 
a deficient choral program. Students at schools with excellent music programs had higher English 
test scores across the country than students in schools with low-quality music programs; this was 
also true when considering mathematics. Students in all regions with lower-quality instrumental pro-
grams scored higher in English and mathematics than students who had no music at all. Students 
who participated in low-quality choral programs generally scored the lowest. 

  "It is crucial to note that this project has revealed a relationship between quality music in-
struction and heightened academic performance," stated Dr. Christopher Johnson, professor of music 
education and music therapy and associate dean of the school of fine arts at the University of Kansas 
, and lead investigator for the study. "Clearly, music supports academic performance, and quality 
music programs are related to higher test scores." 

  Though the arts, including music education, were designated as a core academic subject by 
the No Child Left Behind Act, the act does not specify standards for arts education. Local communi-
ties and school districts continue to make curriculum decisions that emphasize instructional time for 
reading and math, which may well impinge on access to music and arts education. This study demon-
strates the importance of considering music education programs in any definition of a quality curricu-
lum, thereby ensuring that all children have equal opportunities to succeed in school. 

  "Music education provides a solid foundation for children, giving them benefits in childhood 
that lead to success in life," said Joe Lamond, president and CEO of NAMM. "School administrators, 
teachers and parents all agree that music and arts education contribute to children achieving their 
full potential, which is the purpose of our educational system and something we all care deeply 
about. " 

  The study was funded by the NAMM Foundation under its "Sounds of Learning" initiative, and was pub-
lished the week of June 10, 2007, in the Journal for Research in Music Education. 
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7th Annual Family Feast 

 
 

 
 
 
 

 
 

WHAT: SPAGHETTI DINNER, SILENT AUCTION & RAFFLE 
WHERE: WILLOW ADULT SCHOOL CAMPUS 
WHEN: FRIDAY, MARCH 7, 7pm-10pm 
COST: $10 per person 

 
 
THE DINNER 
You are invited to participate in 6th Annual Family Feast Fundraiser. First, you will partake in a de-
licious dinner that will include spaghetti, a salad, garlic bread, cookies, and a beverage (soda or 
coffee). At the conclusion of the dinner, we will end our Silent Auction and have our Raffle. This 
year, our goal is to raise over $5000 to help pay for expenses for the band and color guard’s 
cruise to Mexico, new musical instruments, a new color guard floor cover, and our awards ban-
quet. Tickets must be purchased by Monday, March 3 (checks may be made out to WIM Club). 
 
THE SILENT AUCTION 
We are currently obtaining prizes for our auction and raffle. For the Silent Auction, a list of items 
that will be auctioned will be compiled and posted in the band room. Selected items will also be 
auctioned live. For each item, the person with the highest bid wins (remember when bidding that 
checks made out to WIM Club are tax deductible). Bidders must be present at the dinner. 
 
THE RAFFLE 
We will have several prizes that will be in a general raffle that will take place at the dinner. Tickets 
are $1 and may be purchased at the dinner or from any RWMA student prior to the dinner. Win-
ners do not need to be present at the dinner. 
 
 

**SEEKING DONATIONS FOR FAMILY FEAST** 
 

We are currently seeking donations for our Family Feast Auction and Raffle. If you have any do-
nations or can obtain donations to add to our prize list, please send them in or let Mr. Chang 
know. We would like to gather donations ASAP so that we can more effectively promote this fund 
raiser. 
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Student’s Name _________________________________________       Date _______________________  Total amount enclosed:  Check $ __________ / Cash $ __________

Restaurants & Food Drug Stores Specialty Stores cont.
Acapulco ($25) 9% $ ________ CVS Phamacy ($25) 2% $ ________ Circuit City ($25, 100) 3% $ ________
Applebee's ($25) 8% $ ________ GNC ($25) 8% $ ________ Claire's ($10) 9% $ ________
Arby's ($10) 10% $ ________ Longs Drug ($25) 5% $ ________ CompUSA ($25) 4% $ ________
Auntie Anne's ($10) 8% $ ________ Rite Aid ($25) 4% $ ________ Crate and Barrel ($25, 100) 8% $ ________
Baja Fresh ($25) 7% $ ________ Walgreen's ($20, 100) 2% $ ________ Disney Gift Card ($25, 100, 1000) 2% $ ________
Baskin Robbins ($2) 9% $ ________ Dress Barn ($25) 8% $ ________
Bahama Breeze ($25) 9% $ ________ Department Stores Eddie Bauer ($25) 9% $ ________
Bennigans ($25) 13% $ ________ Great Indoors ($25/50/250) 4% $ ________ Express ($25) 13% $ ________
Black Angus ($20) 14% $ ________ JC Penney ($25, 100) 5% $ ________ Family Christian Stores ($25) 8% $ ________
Blue Coral Seafood & Spirits ($25) 4% $ ________ K Mart ($25, 50) 4% $ ________ Fashion Bug ($25) 6% $ ________
Boston Market ($10) 12% $ ________ Kohl's ($25, 100) 4% $ ________ Foot Locker ($25) 9% $ ________
Bruegger's Bagels ($10) 5% $ ________ Macy’s ($25,100) 10% $ ________ Gap/Baby Gap/Gap Kids ($25) 9% $ ________
Buca di Beppo ($25) 8% $ ________ Robinsons-May ($25, 100) 4% $ ________ GameStop ($25) 3% $ ________
Burger King ($10) 4% $ ________ Golfsmith ($25) 8% $ ________
California Pizza Kitchen ($10) 4% $ ________ Entertainment Gymboree ($25) 13% $ ________
Carl’s Jr. ($10) 9% $ ________ AMC ($25) 7% $ ________ Harry & David ($25) 10% $ ________
Carrows ($10) 8% $ ________ AMC Single Admission  ($9.50) 16% $ ________ Hickory Farms ($10) 15% $ ________
Champps Americana ($25) 5% $ ________ Blockbuster Video gift card  ($10) 7% $ ________ J. Crew ($25) 13% $ ________
Chart House ($25) 9% $ ________ Blockbuster single use movie ($3.79) 15% $ ________ Jo Ann Fabrics ($20) 6% $ ________
Cheeseburger in Paradise ($25) 4% $ ________ Blockbuster single game ($6) 15% $ ________ Kay Jewelers ($50) 12% $ ________
Cheesecake Factory ($25) 5% $ ________ Blockbuster Night Card ($12) 15% $ ________ KB Toys ($20) 9% $ ________
Chevy’s ($25) 8% $ ________ Cineplex Odeon ($25) 13% $ ________ Kids Foot Locker ($25) 9% $ ________
Chili’s ($25) 11% $ ________ Edwards Theaters ($25) 8% $ ________ L.L. Bean ($25, 100) 15% $ ________
Chipotle Mexican Grill ($10) 10% $ ________ iTunes ($15) 4% $ ________ Lady Foot Locker ($25) 9% $ ________
Chuck E. Cheese ($10) 8% $ ________ Loews Theaters ($25) 13% $ ________ Lands' End ($25, 100) 9% $ ________
Claim Jumper ($25) 8% $ ________ Regal Theaters ($25) 8% $ ________ Lane Bryant ($25) 6% $ ________
Coco’s ($10) 8% $ ________ Regal Theaters single ticket  ($9) 16% $ ________ Limited ($25) 9% $ ________
Coffee Bean & Tea Leaf ($25) 9% $ ________ Ticketmaster ($50) 4% $ ________ Linens–N–Things ($25) 8% $ ________
Cold Stone Creamery ($10) 8% $ ________ United Artists Theaters ($10) 8% $ ________ Marshalls ($25, 100) 7% $ ________
Dave & Buster's ($25) 13% $ ________ Men's Wearhouse ($25) 8% $ ________
Del Taco ($5) 4% $ ________ Gasoline & Automotive Michael's ($25) 4% $ ________
Denny's ($10) 7% $ ________ Arco gas only  ($50) 2% $ ________ Nine West ($25) 8% $ ________
Domino’s Pizza ($5) 5% $ ________ Chevron ($50) 2% $ ________ Office Depot ($25) 4% $ ________
Dunkin Donuts ($10) 4% $ ________ Chevron ($250) 4% $ ________ Office Max ($25) 5% $ ________
El Pollo Loco ($10) 6% $ ________ Circle K ($25) 2% $ ________ Old Navy ($25) 9% $ ________
El Torito ($25) 9% $ ________ Exxon ($50) 1.5% $ ________ Omaha Steaks ($25) 9% $ ________
Fazoli's ($25) 7% $ ________ Kragen Auto Parts ($25) 8% $ ________ Payless Shoe Source ($20) 13% $ ________
Fleming's ($25) 4% $ ________ Mobil ($50) 1.5% $ ________ Pottery Barn ($25, 100) 8% $ ________
Hard Rock Café ($25) 10% $ ________ Pep Boys ($20) 4% $ ________ Pier 1 Imports ($25) 9% $ ________
Hometown Buffet ($25) 4% $ ________ Shell card ($25, 100) 1.5% $ ________ Radio Shack ($25) 4% $ ________
Honeybaked Ham ($10) 12% $ ________ Texaco ($25) 2% $ ________ Regis Salon ($25) 8% $ ________
Islands Restaurant ($25) 8% $ ________ Restoration Hardware ($25, 100) 12% $ ________
Jack in the Box ($15) 4% $ ________ Grocery Stores Ritz Camera ($25) 6% $ ________
Jamba Juice ($10) 7% $ ________ Albertson's ($25, 100) 4% $ ________ Ross Dress for Less ($25) 8% $ ________
Joe's Crab Shack ($25) 9% $ ________ Centenniel Market ($20) 5% - ltd supply $ ________ Sally Beauty ($25) 12% $ ________
KFC ($5) 9% $ ________ Safeway ($25, 100) 4% $ ________ Sam's Club ($25, 100) 2% $ ________
Krispy Kreme spot card  ($10) 50% $ ________ Smart & Final ($25, 100) 3% $ ________ Sephora ($25) 4% $ ________
Long John Silver's ($5) 8% $ ________ Stater Brothers ($25, 100) 5% $ ________ The Sharper Image ($50) 16% $ ________
Macaroni Grill ($25) 11% $ ________ Pavillions ($25, 100) 4% $ ________ Spa Finder ($25) 8% $ ________
Maggiano's Little Italy ($25) 11% $ ________ Vons ($25, 100) 4% $ ________ Sports Authority ($25) 8% $ ________
Marie Callendar's ($25) 18% $ ________ Staples ($25, 100) 5% $ ________
Mimis Café ($25) 8% $ ________ Hardware & Home Repair Suncoast Video ($10) 9% $ ________
Mrs. Field's ($5) 10% $ ________ Ace Hardware ($25, 100) 4% $ ________ Sunglass Hut ($25) 12% $ ________
Olive Garden ($25) 9% $ ________ Eagle Hardware ($25, 100) 4% $ ________ TJ Maxx ($25, 100) 7% $ ________
On The Border ($25) 11% $ ________ Home Depot ($25, 100, 500) 3% $ ________ Toys/Kids/Babies ‘R’ Us ($20) 1.5% $ ________
Outback Steakhouse ($25) 4% $ ________ Lowe’s ($25, 100) 4% $ ________ Ulta ($25) 4% $ ________
Panera Bread ($10) 9% $ ________ Waldenbooks ($10, 25) 9% $ ________
P. F. Chang's ($25) 7% $ ________ Specialty Stores Walmart ($25, 100) 2% $ ________
Papa John's Pizza ($10) 8% $ ________ 1-800-FLOWERS ($15) 10% $ ________ White Barn Candle ($10, 20) 13% $ ________
Peet's Coffee & Tea ($20) 8% $ ________ American Eagle Outfitters ($25) 9% $ ________ Williams-Sonoma ($25, 100) 8% no online $ ________
Pick Up Stix ($25) 12% $ ________ Art.com ($25) 12% $ ________
Rainforest Café ($25) 9% $ ________ AT&T 100+ minute phone card ($9.50) 20% $ ________ Travel
Red Lobster ($25) 9% $ ________ Amazon.com ($25) 4% $ ________ American Airlines ($50, 250) 16% $ ________
Red Robin ($10) 9% $ ________ B Dalton ($10, 25) 9% $ ________ Avis Rent A Car ($50) 8% $ ________
Rock Bottom  ($25) 6% $ ________ Banana Republic ($25) 9% $ ________ Best Western ($25) 12% $ ________
Rocky Mtn Chocolate Factory ($10) 11% $ ________ Barnes & Noble  ($10, 25) 9% $ ________ Budget Rent A Car ($50) 8% $ ________
Roy's ($25) 4% $ ________ Bass Pro Shops ($25, 100) 9% $ ________ Carnival Cruise ($100) 8% $ ________
Ruby Tuesday's ($25) 8% $ ________ Bath & Body Works ($10, 25) 13% $ ________ Clarion/Comfort Inn ($25) 6% $ ________
Ruth's Chris Steakhouse ($50) 10% $ ________ Bed Bath & Beyond ($25) 7% $ ________ Courtyard ($50, 100) 12% $ ________
See’s Candies ($13.60/lb) 25% $ ________ Best Buy ($25, 100, 250) 2% $ ________ Fairfield Inn ($50, 100) 12% $ ________
Souplantation ($10) 8% $ ________ Big 5 ($25) 8% $ ________ Fairmont Hotels ($100) 12% $ ________
Starbuck’s Coffee Card ($10, 25) 7% $ ________ Borders ($10, 25) 9% $ ________ Hyatt Hotels ($25, 100) 9% $ ________
Subway ($10, 50) 3% $ ________ Brookstone ($25) 12% $ ________ Marriott ($50, 100, 500) 12% $ ________
TCBY ($5) 10% $ ________ Build-A-Bear Workshop ($25) 8% $ ________ Renaissance Hotels ($50, 100) 12% $ ________
T.G.I. Friday's ($25) 8% $ ________ Catherines Plus ($25) 6% $ ________ Ritz Carlton ($50) 12% $ ________
Wendy’s ($10) 9% $ ________

Key:  "filled" - scrip order filled • "back order" - scrip to be received at later time • "temporarily unavailable" - the scrip order was not able to be placed, but it has not been dropped from the program; 
attempts to place the order will be made in subsequent orders unless a refund or replacement order is requested.

last updated 1/11/07
RWMA / WIM CLUB SCRIP ORDER FORM

Numbers in parenthesis are cash denominations of the certificates. Percentages are the credit we receive that go directly to a student's account. Scrip is subject to availability and change by the Great
Lakes Scrip Center. Please make checks payable to WIM CLUB .

Added:  Mrs. Field's • TCBY • Walmart • Sam's Club • Blue Coral Seafood & Spirits • Art.com • Maggiano's • Rock Bottom • Fairmont Hotels • Golfsmith

Promotion:  None at this time
Dropped: Quizno's • Corner Bakery / Changed Denomination - Carl's Jr. • Kay Jewelers / Other:  Blockbuster Night Card = 2 movie rentals, 2-liter of Coke & tub of popcorn


